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4. INTERNAL COMMUNICATIONS

INTRODUCTION

Internal communications are one of the
way we express our brand in our day to
day communications with each other as
employees of ESB.

It is essential that we bring our brand
into the heart of our business by engaging
with its meaning and expression. Internal
communication is a core channel for
creating this engagement with our brand.

How we communicate internally is a

reflection of our external communication.

Our branded internal communications
are as important as those pieces created
for an external audience.

ESB BRAND GUIDELINES




4. INTERNAL COMMUNICATIONS

41 KIT OF PARTS

USING OUR KIT OF PARTS
Our brand identity elements (e.g. our

BRANDMARK & STRAPLINE
See Section2.2-2.5
brandmark, colour palette, typeface, etc)

act as an ownable “kit of parts”. These
Energy for

elements give us the tools to create our h
generatlons

=S

design system, which makes our brand
visually recognisable and unique.

Details on all of these elements are in
Section 2: Brand Identity.

CREATING AN INTERNAL DOCUMENT
There are two ways to create a

TYPOGRAPHY
See Section 2.8

communication piece for an internal

audience:
* Created by ESB staff members and
predominantly generated using the

AaBb(Cc 123

programmes Microsoft PowerPoint and
Microsoft Word.

* Or created by third party suppliers
(outside suppliers, such as agencies

ILLUSTRATION
See Section 2.11

and suppliers specialising in print,

T
nls

design, digital and merchandising) using
industry standard design programmes
for print, digital or signage / environment
applications.

It is important to know when a
communication should be created
by a third party supplier because
Microsoft Powerpoint and Microsoft
Word may not be suitable.

INFORMATION GRAPHICS
See Section 2.14

Lorem ipsum dits amet,
consectetuer adipiscing
sed diam nibh eulsmod

AaBbCc 123

ENERGY WAVE

See Section 2.6

TONE OF VOICE

See Section2.9

(11

PATTERNS
See Section 2.1

ESB BRAND GUIDELINES

COLOUR PALETTE
See Section 2.7

PHOTOGRAPHY
See Section 2.10

How we speak
and write 99

ICONS
2 See Section 2.13

Ow @D

Full guidelines on each of the above elements
is explained in the specified sections of the
guidelines.



4. INTERNAL COMMUNICATIONS

41 KIT OF PARTS AS APPLIED TO INTERNAL COMMUNICATIONS

BRANDMARKS

The brandmark is embedded in all of our
Microsoft templates at the correct size
and position.

Remember that the RGB versions of the
brandmarks are only for use on screen
based communications.

The CMYK versions are for all
printed communications.

Energy for
generations

=S5 =S3

Full colour

— - Energy for
=S3 =S3 generations
Energy for
generations
Stacked version Linear version

Energy for
generations

Single colour Pantone 3005

Third party suppliers should always be
supplied with the correct file type
depending on the production method.

ltems such as clothing may require the
use of the alternative versions of the
brandmark such as the linear and
stacked options.

For full details on all brandmarks see
Section 2: Brand Identity (2.1 - 2.5).

Energy for
generations

=S3

Single colour Black

Energy for
generations

=S3

Linear keyline version

* LOCK RATIO FOR SCALING IN MICROSOFT PROGRAMS

i When placing the Brandmark in Microsoft Word, Excel or Powerpoint to avoid
i distortion or incorrect scaling of the brandmark, please do the following:

* Right click on the Brandmark

* Select Format Picture and then to Size
* Click j Lock aspect ratio

* Click j Relative to original picture size

i This will ensure the brandmark always appears at its correct proportions and is |
i never skewed.

TYPOGRAPHY

Documents created by ESB staff
members use the typeface Arial. The
typefaces St Ryde and Akzidenz Grotesk
are not available on staff PCs.

Arial is to be used on digitally produced
communications such as Microsoft
Word® and PowerPoint® presentations.
Arial is also to be used online as a web
safe typeface.

Arial

is used on all

internally created
documents

=S3 b
COPING WITH
ELDERY
RELATIVES
P
HOME “

B

Created by ESB staff
Text layout in Microsoft Word
using Arial.

ESB BRAND GUIDELINES

Documents created by a third party
supplier use the typefaces St Ryde
(and Akzidenz Grotesk) are the brand
typefaces available for all internal and
external communications. For full details
on typography see Section 2.8.

St Ryde

is only used on
documents created

by a 3rd Trty

BE PART OF OUR
NEXT GENERATION

El

al Apprenticeships with ESB

Created by third party supplier
Text layout in Adobe InDesign using
St Ryde and Akzidenz Grotesk.
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41 KIT OF PARTS AS APPLIED TO INTERNAL COMMUNICATIONS

THE ENERGY WAVE

The Energy Wave is only to be used when
the format can accommodate it.

There are two versions of the Energy Wave
(Master and Shallow).

The Master Energy Wave is the preferred
version to be used on documents that can
accommodate it.

The Shallow Energy Wave is for use

on documents with:

* Restricted format or size

» Content heavy documents where
space is at a premium

Master Energy Wave

BSC & Electric Ireland
INTERNAL VANCANCIES

DEVELOPMENT OPPORTUNITY
BUSINESS SERVICE CENTRE, LEGAL

BSC & Electric reland

There is no formal positional “lock-up”
between the brandmark and the Energy
Wave.

The Energy Wave is intended to go across
the full width of any communication.

Refer to Section 2.6 and Section 3
(especially 3.2 - 3.6) for full details on
its application.

\/—

Shallow Energy Wave

&

OUR SUSTAINABLE VISION
v

ped.
alclum quame.

-

*PLEASE NOTE

Do not flip the Energy Wave to create a longer graphic

USING A SINGLE COLOUR WAVE

A single colour wave is intended to be
used primarily for internal audiences.
It can help:
 Create differentiation between a
suite of internal documents
 Create a wave on a document that is
printing in only one colour

* Create a wave on a document that is
functional in tone where the full colour
Energy Wave is not appropriate

The Single Colour Wave is created by
a third party supplier using the White

Mask Wave (which is part of the master
artworks).

Master Single Colour Wave

Shallow Single Colour Wave

xxxxx

FLEET & EQUIPMENT
VEHICLE/EQUIPMENT

HAND OVER FORM

Pleas note

Do not use a single colour wave
in conjunction with the full
colour Energy Wave.

White Mask Wave

ESB BRAND GUIDELINES

This is applied with the same logic as the
white mask version of the Energy Wave but
is simply a white curved shape. A single
colour box (any colour from the ESB colour
palette) is then added behind the White
Mask Wave to create the effect as shown
opposite.

Do not use a single colour wave in
conjunction with the full colour Energy
Wave.

Using the Master version of the White

Mask Wave is preferred but the Shallow
version can be used on documents with a
restricted format or size, or on content heavy
documents where space is at a premium.

A single colour wave can be built into new
templates by a third party on request.

H

Coloured box
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42 STATIONERY

STATIONERY TEMPLATES

A set of templates for letterheads,
compliment slips and business cards
has been created. S—

Address ine 1
Addross ine 1
Address line 1

All company details are pre-set and any new

Dear SirfMadam

stationery should be requested through g .
the approved supplier. s ko
TONE OF VOICE N

All letters to customers should be written
according to our guidelines in Section 2.9:
Tone of Voice with specific attention paid to

varying the tone for the relevant audience. taegm

Our brand typography is used consistently

across all letters. All company details are

preset in the template using St Ryde.

ESB staff members should write letters

using the typeface Arial. Letterheads

Le gach dea-mhein With compliments Le gach c

With compliments With compliments

Compliment slips

e NETWORKS @ INTERNATIONAL

Name Surname Name Surname
Jobtitle Job title

Operational Area
Address

op
Add
Phone +353 1 XXX XXXX Phone +3531 XXX XXX Phone +353.1 XXX XXXX
Mobile +353 87 XXX XXXX Mobile +353 87 XXX XXXX Mabile 35387 XXX XXXX
Email. name surname@esbie Email name surname@esbie Email name surname@esbie
esbie esbie esbie

Business cards
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43 MICROSOFT POWERPOINT

Microsoft PowerPoint templates have
been created to help represent the ESB
brand appropriately and consistently on
presentations.

The font we use in all PowerPoint
presentations is Arial. Please do not
use any other font.

© TITLE SLIDE

This is only to be used for the title of your
presentation. Please do not use the title
slide as a section divider or a final slide.

© CONTENT SLIDES

This is where most of your presentation
content will be placed. Do not place any
content over wave shape footer at the
bottom of each slide. Please note that no
text below 16pt in size is permitted.

© SECTION DIVIDERS

These will help break up your presentation
and come in a variety of colours from our
colour palette. Please do not use section
dividers as a background for main slide
content, i.e. as a background for graphs,
images or charts. Please do not put images
into the section dividers.

O COLOUR PALETTE

Our new Microsoft PowerPoint template

has a specific colour palette built-in. When
using colours for highlights and images such
as charts and diagrams, select only from

the palette that is included in our standard
template.

ESB BRAND GUIDELINES

o Title slide e Content slides

Standard text slide = Full page =

Two Column Full Height Image — Crop to fit [ == S

2012 Results and Summary Update

MARCH 2013

L —

Full page table — Secondary styles & shading &) ==

Sub heading

e Section dividers

s e ==
Section divider slide ‘ ‘

Secand lewel tite

o Colour palette for PowerPoint

CORPORATE
BLUE

BRIGHT WARM BRIGHT
BLUE YELLOW GREEN

RGB RGB RGB RGB RGB RGB RGB
51,102,188 0,60,113 0,159,223 255,214,0 99,102, 106 0,165,153 88,166, 24

The Corporate Blue RGB Secondary colours.

breakdown has been

adjusted for PowerPoint for DEEP BRIGHT
optimum screen | projector PURPLE ORANGE
performance. Therefore this

RGB breakdown differs from

the one in Section 2.7. RGB RGB RGB RGB RGB RGB
110,38,123 233,131,0 182,191,0 163, 0, 80 165,157,149 226, 0,26

Support colours.
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44 MICROSOFT WORD TEMPLATES DAY TO DAY USE

TEMPLATES

A suite of Microsoft Word templates have
been created for general day to day use.
These are standard templates for items
such as:

* Report covers

* Minutes of meeting
* Meeting agenda
*CV's

Microsoft Word templates are available to
download from the staff intranet ESB Net.

New templates can be created on request.

e INTERNATIONAL

SET DOCUMENT TITLE IN
FILE PROPERTIES

Insert Client's name & logo

Insert Subtitle here if appropriate

Insert Document No. Here

Date: 17 June 2013

SET DOCUMENT T/
PROPERTIME TLE IN FILE

Ao o €55 MTERvATIOVA uureo
OPIES IN ANY Form OR oy sy e TS WORK 1

FlRrosE T o
ss INTERNATIONAL LIMITED. e

on % AR TS MORK MY 0 WoOIED o meprc
e Gt
DING, TAPI) T S
S O BECRITON S R sv"s‘rZ‘“é»J”u”s‘z“”'"“
REOSE, WITHOUT THE WRiTTE pesuhei o

Used: bhrop-001-002.003

e INTERNATIONAL

EXAMPLE ENGINEER
Curriculum Vitae

m o

Summary Profile

lucs quisaue.

pulinarconvals. Som. Hac cass o

‘ Con

ompor laculs augue
imentum Parrent

Tt phareira amel Senecius laor consaquat toruent eget.

His areas of expertise are:
+ Operations and maitenance (O8N
+ Healt ana safey

* Comined cyc gas turine (CCGT);
 Contactacmisation and nance:

Professional Societies
harered Engineer (€ Eng), Felow of Engineers eland (FIE)

+ Themal plant.ol,gas and osl fred
* Overhaul and outage management;

+ Acereditaton to ntermationsl 1S0 standarcs;
* Toambuiding and stafl dovelopment.

lampor ocuts auve
G

v Congimantum

i pharia amet Senecius laor consequat orquent£get.

Languages

+ Englen (twent) © Froneh (ont)

ESB BRAND GUIDELINES

e INTERNATIONAL

EXAMPLE ENGINEER
Curriculum Vitae, continued

Professional Experience

001 cate

‘O8M Manager nemational Operations, 55
Esl

" fomentum vel consaquat magnis
o s penaibus iora yinces sy

Desaription

Dlatea facis ponatbus ora iices cuger o

R 4 Curriculum Vitae
. Rr— @ NETWORKS.
Document Number: Set in Properties .53 INTERNATIONAL
P No.# Specification Title Title R N
MINUTES OF MEETING MEETING AGENDA 1. Specification No. # )
1. History of Revisions
2. Specification Title Title mﬁ\
- - ) D
fome Insert Title of Meeting 3. Revision No. #
Partcpants Insert Date
U
Copes o [Twetere [Tt o : Y-m? | Approval Page.
‘Approved for ESB Intemational: ‘ Type here. ‘ Type here PECIFICATION I (CiEavesD RS Documariaton:
e
T hemt 0900
tem enquiry o thi
rctonty 2 em2 w950 e R s
e : i e ki e
T . Er . e o, ’ .,
here. Enter text here. Enter text here. Enter text here. Enter ction 1.02 Health and Safety
text here. Enter text here. Enter text here. The final approval and award of the -
1.2. Enter text here. Enter text here. Enter lext here. Enter lext s assessment by the Purchaser. Tenderissbjc o compleion o 3 satisfactory safety risk
e Eer e e it e e it e e v . P
{oxt here. Entr text horo. Entr text hore. v e T 00U b rovided ndicating the ik i
T e e e SaakRon RS 5 = SRR
T Vst o e e g e ok . P
i (9 S 0425135160 vt s
s . =
-
ot o P
Y 0. D= ::; c 192 fequirements removed from section 1.04.03
ity i o Sucton
: : e o Y bt i 2
s
0 S 10501 Bty
7 Ty
' 0 semronts
5
- by e, Kildare Street, D
B BT e L toiing fom £5B § 5 ®) Section 107,11 Dalivery R
“Delivery dte*changed 0 3

Phone: 1353 (017038000 Fax 353 0 6764100  markataa@esbiie  Web: v esiie

2012

Minutes of meeting Meeting agenda Specification document
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44 MICROSOFT WORD TEMPLATES BUSINESS UNIT SPECIFIC

TEMPLATES

A suite of Microsoft Word templates has
been created for business units with
specific template needs.

These templates are created by a third
party and populated by ESB employees.

These include templates for Monthly
Briefings, internal A4 posters, internal A3
newsletter and Job Aids. These templates
use more visual elements from our “kit of
parts”.

Many of these templates use the Single
Colour Wave. This shape is only for use on
internal communications.

See Section 4.1 within this chapter for more
information on the Single Colour Wave.

ECE])  NeTworks
ENVIRONMENTAL MANAGEMENT NEWSLETTER

EU influence on | Where do
nvironmental |1 access
nvironmental

Headline goes here. heading goes
here over two if needed

Waste management

A3 newsletter

BSC & Electric Ireland
INTERNAL VANCANCIES

DEVELOPMENT OPPORTUNITY STAFEVANCANCY
BUSINESS SERVICE CENTRE, LEGAL SEi0012
EucBLTY KEY ROLE RESPONSIBILTIES ROLETITLE

BSC & Electric reland

BSC internal vacancy ads

TRANSMISSION & DISTRIBUTION LINES
QUALITY UPDATE

=

ITCH QUALITY 1SSUES

R 20KV TENSION INSULATORS

A3 information poster

=S3 THIS MONTH
TITLE HERE
sune s

THIS MONTH Topic heading here.

Maximum 545 chara
this month's topic,

TITLE HERE

one 2013

elers. Introduction paragraph to

Topic heading hero
Maximum 545 characters. Introduction paragraph to
this month's topic.

PROACTIVE preveNTION

Health & Wellbeing monthly briefings and posters

Energyfor
generations

SAFETY & SUSTAINABILITY JUNE BRIEFING

Safety sus:
One of the most common locations where incidents occur '

injured because of not paying attention or indeed not using
the handrails while using stairwells. Click here Stairway

INTERNAL suPORTS

Safety Powerpaint to read an update on stairs safety.

SAFETY AUDITING

KEY CoNTACTS

AL BSC Safety & Sustainability briefing

ESB BRAND GUIDELINES

Energy for
generations

COPING WITH
ELDERY
RELATIVES

Your Health and Wellbeing
Business Service Centre

HELPING YOU THROUGH A n
CHANGING RELATIONSHIP AT 9 1
HOME . i
Being or feeling responsible for an elderty parent or —— {
relative is stressful enougt -

9 B

Even when the communication barrers have been
removed, the diffcult conversations started and general
plans have been made, where do you start looking for
information and assistance to make thos vital purchase
decisions’

‘This s not real copy but placed to show style only.

For information on coping with olederly rolatves, please Vit

=53) nerworks
JOBAID

Fault Handling On-Call Network Technician

DUBLIN DISPATCH St
Internal 43365, 4340, 43441, 43442, 43996, 43305 (Souther
i 1 2956066 soce
NDCC 021 2017799

Radio 5740, 5603, 5604

K HOW THE SYSTEM WORKS

ESB Networks Job Aids
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45 ONLINE COMMUNICATIONS

ESB BRAND GUIDELINES

Internally we communicate online through s

our emails, intranet and ezine style — /

documents (such as corporate newsletter)

e ESB Networlfs
received over our email. o e
i
When creating communications for R e rone '}ﬁ‘\ m
. - T 7
online or screen we adhere to our digital s Faation i s g'
guidelines which follow our brand “kit of Corporate ,}q\ — ﬁ —
parts”. See Section 3.8: Digital Branding e £ | ﬁ

Josn of o o cur colleaguss, Share

. T R i e
for full details. - e ‘E
Digital (RGB) versions of our oo e

brandmarks and brand elements s el el el bl frlig
should always be used in online Tt e

e withcut supshy #t cra st

- - country. As well a8 high winds - Met Einsarn recorded wings I
communications. T T
reconnecied by Fedey moming.

Ggchs

18

=y
E=

Tha paasing of cur rtired colieagus Kevin Haflaran (ROF) also recsivd much
covirhga. A aperacialcn wil b inchuded 4 I fohcomng adlion of Electnc

R oot Gommar

preps— Revene &
e o s
e e
o -
oo \ - ;
Staff intranet ESB Net
———

T M
ooy dptociptbicbgion - I8

e e e
B S s M s oo e e
‘siaif across the company. We are delghied ta. e biog along these ines.
s e Sl ety iy

Siaf can subecrioe o an s when 8 rew o Fas been praiad
P SRR Commant
58 Fross.

Reases
T fohcraing e e Prass Raisasen insues duerg
Janary 2913

B T Clocks U 86008 d @500 sigs i 18 Mot on

Eleciric irsand & Payzone Promation i rise €100,000 for 3 rish Cridesss
Chastios

s il - Energy for
e =S3 generations

Corporate
NEWS UPDATE

Screens/LEDs
Corporate email newsletter

Name Surname | Job title | Business Unit | T: +353 1 234 5678 / M: +353 87 12 34 567 | web address

Email sign off



4. INTERNAL COMMUNICATIONS

ESB BRAND GUIDELINES

46 PRINTED COMMUNICATIONS THIRD PARTY

A number of communication pieces require
a third party to create them using industry
standard design packages. Examples
include:

A1 posters, booklets, brochures, folders
and our ESB community newspaper “EM”.

These communications should all follow our
brand identity elements (See Section 2)
and our design system (See Section 3).

CHARTS

Simple graphic charts can be used to
communicate key information and break up
text-heavy documents. See Section 2.14
Brand Identity (Information graphics) for
more guidelines on creating charts.

PHOTOGRAPHY

Photography is used on internal documents
to create an emotive engaging image. See
Section 2.10 Brand Identity (Photography)
for more guidelines when choosing
photography.

ICONS

Bespoke icons can be created for specific
campaigns or needs. See Section 2.13
Brand Identity (Icons) for more guidelines
when creating icons.

O NETWORKS ‘Servingall lectricity customers
COMMITMENT 1 COMMITMENT 2
We commit to helping our customers thrive and We commit to getting closer to our customers
to play our part in their success by listening, being and industry partners, and to building long-term,
O U R easy to deal with and by understanding them and mutually valuable relationships with them.
their needs
CUSTOMER R
customers and industry
COMMITMENT

Customer Service Improvement Plan 2013-2016
wsesbnetworksie

AT

ESB Networks CSIP

=== e
WORKING &
TOGETHER WITH HEALTHY : f o
ESB NETWORKS TRAVEL

iness Service Centre Your Health and Wellbeing
Business Service Centre

ESB INTERNATIONAL SECURES
€30M CONTRACT IN TURKEY

BSC Al poster Health & Wellbeing A5 brochure

EM newspaper
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46 PRINTED COMMUNICATIONS THIRD PARTY

USING THE SINGLE COLOUR WAVE
Some of the documents created by a third @ NETWORKS = Bl =53 B
party use the Single Colour Wave.

ATEE%D%NCE <
[ [ FLEET & EQUIPMENT RESPONSIBILITIE
For more information on how to use the FLEET & EQUIPMENT. rerensel
HAND OVER FORM

Business Service Centre

Single Colour Wave see 4.1 within this

Section. WlS E

The Single Colour Wave is intended U P TO

predominantly for internal audiences. W A S —l— E

ADDING ILLUSTRATION OR PATTERNS

Environmental Management General Waste
Working with our environment

On single colour print applications,

illustrations can help with differentiation vperviogt for service st ames
within a busy internal environment.
Patterns can also be used to add
differentiation across a series of
documents. Waste A5 sticker Al pad DL leaflet

NETWORKS L)) NETWORKS

FLEET & EQUIPMENT

VEHICLE/EQUIPMENT
DEFECT REPORT BOOK \éinlgl_olz\/lgggg)y&’\”

esbretworksie

Single colour report book Single colour report book
Adding illustration. Adding pattern.
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47ENVIRONMENTS

Our work environments are important and

give us the opportunity to bring the brand to
life. Our “kit of parts” is particularly suitable

for use within our work spaces.

Walls or areas can be branded in many

ways. Here's a few examples;

* Wall graphics with large scale
photographs or illustrations.

* Impactful use of St Ryde typography.
* Applying the Energy Wave to a surface.

* Simply a wall painted with one of our
brand colours.

* Creating a suite of bespoke posters
for a business division or area.

* Applying patterns as a vinyl onto walls
or flat surfaces.

* Combining a number of our brand identity

elements following our design system.

.

Posters with text

Posters with imagery

WE HAVE
ENERGY FOR
IRISH BUSINESS

Wall graphics

o

ESB BRAND GUIDELINES

We will be a
successful
& dynamic

integrated trading team
optimising ESB's energy value chain

Wall Graphic

Meeting Room

Wall graphics
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47ENVIRONMENTS

Our brand gives us a framework for creating
any other item within our environment, such
as signage and exhibition stands, creating

a consistent experience throughout our
working spaces.

Elements may include:

* Branded signage in reception and
lobby areas.

* Informational signage communicating

Reception sign Office sign with the Energy Wave Office sign: vinyl on glass
safety messages.

* Wayfinding signage aiding navigation

through a building. :e_/l

* Pull up banners, displays and exhibition BIRINESS
stands to share key brand messages
and Create ViSUal impaCt. Geraldine Fitzpatrick
Employee Wellbeing,
Safety and Sustainability
BSC and Electric Ireland
Business area sign Desk sign

=3 JBESCHN
generations

=$ Energy for a NETWORKS
generations

Serving all electricity customers

REGISTRATION

INNOVATE THIS WAY

TODAY
TO CHANGE
TOMORROW

WORKING FOR A \
BRIGHTER ENERGY FUTURE

-

Y A

Pull-up banners Pop-up display stand Wayfinding
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48 CLOTHING

APPLYING THE BRANDMARK Hi visibility clothing
If the print method allows, always try
and use the full colour versions of the
required brandmark.

D o ' NETWORKS '

If the fabric and
production method

NETWORKS
-

The flat colour linear brandmark
should only be used if the

The linear versions of the brandmarks
will be used more frequenly on clothing,

) ) ] ) e 2llow, use the full P Production method prevents the
especially when embroidery is required. colour brandmark. use of the full colour version.
The stacked versions are more suited to

- . Hard hats
hard hats as their size can be increased
for better visibility on what is a restricted
print area. = =3
Always use the approved artwork files
and never re-create any element of the
brandmark. T —
Branded clothing i s Sorin Catn

Branding for ESB societies should use the If the fabric and production

full brandmark including the strapline. method allow, use the full
colour brandmark.

=g3 | Energyfor
generations

Joseph Fitzgerald
AGHADA

For embroiderey on clothing use the

Branded items linear brandmarks.

— Where possible use versions with a blue
brandmark (especially on backgrounds
with a non brand colour as shown above) —

The white keyline version is used when
only one colour is permitted and is best
suited to a blue background.

LADIES

o GOF
Q SOCIE @ INTERNATIONAL NETWORKS ) INTERNATIONAL @ INTERNATIONAL
—
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49 CHECKLIST

Review the following checklist when
creating internal communications.

Is the appropriate brandmark correctly sized and
positioned for the communication?

Ly

Has the Energy Wave been used correctly? Make sure it
is not distorted or obscured by anything.

<«

Has the correct typeface been used and is the headline
set in all-caps?

LY

Is the latest version of our PowerPoint and Word
templates being used including the refreshed colour
palette and true geometric shapes for charts and tables?

Ly

Has the Tone of Voice been applied correctly and is the
communication clear and to the point?

<«

©0 6060600

Does the communication help build a positive and
collaborative internal culture?

<

ESB BRAND GUIDELINES



